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n-sourcing. Taste that word! Personally, I
think you will see it more often in the news
in the future. There are a number of benefits
that comes with producing in-house, such as
flexibility and speed of execution and delivery to
customers. For my part, I think the most important aspect is that keeping production in-house
facilitates innovation, since production and
product development goes hand in hand.
Thanks to our local production in Falkenberg,
we also get a better connection with the community around us. Our children plays table tennis
and guitar together. We are part of a circle of
people who all need each other!
Our in-sourcing during the year led to two
new products that we are proud of. When the
school Hyper Island was in need of a new kind
of simple and very large screen, the product
BLOCK was born. The screen can be used to create small “blocks” in a larger premise which can
easily be modified to suit the situation.
Together with White Architects we created
MOSAIK, a new concept for sound absorbing
wall and ceiling tiles. The design is inspired
by Japanese homes with its exposed wooden
frames, playing with the conceptual pair open closed. MOSAIK provides interior designers and
architects with the opportunity to work with
integrated lighting and to influence the shape
with many different finishes such as metal
meshes and textiles.
Meet us at the Stockholm Furniture & Light
Fair or at Nordbygg Fair in April. In our booth
we will show examples of
how MOSAIK can be used.
We’re looking forward
to hearing your thoughts
on how it could be used.

Patric
Gustafsson
CEO, Akustikmiljö
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In brief

A textile information desk
The Textile and Fashion Center in Borås is located in an old industrial building cur-

well with all the concrete. The rock material in the disk is a composite material called

rently being made into

a center for fashion and textiles. The textile science park also

Corian. From the ceiling hangs vertical cut-out panels of plexiglass varied in color

houses the Textile Museum. The center wanted to preserve the industrial feel with

and opacity, Ingrid Persson says.

plenty of open space in hard materials where you also can clearly see the building’s

- To strengthen the building’s identity as a place full of expansive ambition, we
chose to also incorporate modern technology and lighting in design. In the counter

construction.
The task of decorating the premises went to Eva Holfve and Ingrid Persson on
Mönsterverket. They are themselves scholars of the textile college of Borås Univer-

sits a custom made curved LED display and ceiling LED loops that reinforce striping,
Ingrid continues.

sity, giving them a personal connection to the project, which includes two floors of
public spaces, auditoriums, conference rooms and offices.
Eva and Ingrid has developed an entire decorating concept, and first up is the

Apart from the purely aesthetic values, the working environment is also important.
Mönsterverket used sound absorbing materials on the ceiling. The absorber is split
in two, the inner semi-circle and the outer semi-circle that sits inside the Plexiglas

center’s information desk.
- We wanted to create a textile feel and a textile design experience without
working with textiles. The round shape itself enhances the feeling, and the levitating

panels. The tile is Akustikmiljö Single 50mm absorber, laminated with a gray wool
fabric.

roof resembles a corset or ruff, Eva Holfve says.
- The stripes that can be found both in the cabinet and the ceiling is a nod to the

Mönsterverket is an independent design company founded by Eva Holfve and Ingrid

textile pattern. The soft shapes stands as a much-needed contrast to the building

Persson offering textile design and interior design concepts. Most projects involve

clearly industrial identity, Eve continues.

public environment with the aim of transforming them into inspiring and experiential

Two building elements that recur in the house is concrete and glass, which Möns-

places for the people who use them. A typical project is full of humor and clever
solutions, but above all unique fabrics and patterns in combination with furniture,

terverket built upon.
- We chose to work with a refined stone material in the disk as it aestheticly works

decoration and other interior features that make up the whole of a room.

On the right: sound absorber with integrated lighting in the roof of the desk

100

Source: Hörselskadades rikSförbund

dB for 15 minutes is as exhausting as eight hours exposure to 85 dB.
Even at noises during conversation, under 80 decibel, the exposure time
makes a difference.
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The Netherlands

WRITER Sofia Eriksson

Nordic acoustics
sounds good in
the Netherlands
The Dutch have been fond of Nordic design.
But now they have also opened their eyes
to the acoustics. One of the industry’s
most prominent figures and a true Nordic
ambassador is Bram Roose.
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hen I get hold of
Bram Roose on phone
in Amersfoort in the
Netherlands, he has
gotten himself into trouble. A pleasant
trouble – 30 customer invoices to be
printed and shipped before year end .
A clear proof that his company Nordic
Silence has done well in the first year
that it has existed .
– I have won virtually every project
assignment I have been involved in.
We are the only ones that can guarantee a quality assured acoustic solution,
and that’s incredibly important to our
customers. The fact that we operate

in the breakpoint between design and
function is something that is becoming
more and more appreciated, he says.
Acoustics is on the rise
There are a surge of acoustic projects
to fix the acoustic environment and
aesthetics in public places and at
offices throughout the Netherlands,
Belgium and Luxembourg in tandem
cooperation with interior designers.
This despite the fact that the market
according to Bram Roose is quite immature.
– Soundproofing and acoustics is becoming more important for customers.

Actually, it’s
more about the
atmosphere than
the products. And
what feeling a
room should have.

Architects view it differently. Some see
it as a pure construction and design
issue while others understand how
closely it is related to interior design.
Some have great knowledge, others
less. Most people have probably less
actually, which means we often get a
coaching role where we try to translate
their needs into practical solutions.
Open plan offices
The situation in the Netherlands,
Bram Rooses biggest market, is the
same as many other countries – it is
expensive to build a new house, and
instead of trying to move the company
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Arkitekt: Nela Viskovic
Interior designer with office design as a specialty. Trend Report: “Acoustic solutions are needed more and more. When an open office environment needs to be
shared but still allow for personal space using room dividers – sound absorbers
provide both design and sound functions”

BODEMSANERINGS OFFICE IN UTRECHT
challenge
The company Bodemsanering Utrecht perform ground surveys for the Dutch national railways
and I was asked to decorate their offices. They wanted an open but quiet environment with only
a few areas that were for individual use. The inspiration came from the city of Utrecht, the lounge
area serves as a town square and is located in the middle of the office. The customer’s first
reaction was that it would be too disturbing for those who’s workstation was nearby. Especially
since everyone do not eat at the same time.

solution
I created a visual yet transparent barrier with LOD rods from Akustikmiljö in various earth tones
and raw materials and surfaces in to match which connects to the company’s operations. On the
wall in the lounge we used a PRINT sound absorbing panel of about 4x2,5 meters. The photo
was taken by Dutch photographer Kees van de Meene portraying an old railroad motif so it
connects to the corporate mission. The lamps are also made of sound absorbing material that
directly suppresses much of the sound around the table.

The conference room is dominated by a large image – a historical photo
from the neighborhood. It is made with the sound absorber BIG PRINT
from Akustikmiljö which is a fixed frame photo wall. Available in sizes
up to 2.6 x 10 m.

results
The customer is very happy with the new office and nobody complain that they are disturbed
by noise from the lounge. The lounge is very cozy and popular and has become the heart of the
office. LOD rods have received only positive comments, and for me it was extra fun to play with
colors in different combinations. The function and design of LOD rods are very useful as a room
divider.

LOD Acoustics rods were used throughout the office to create workplaces
that gives a feeling of both openness and privacy.

it makes more sense to use the space
they already have. A company with a
floorplan of small separate office is demolished in favor of open plan offices
is a typical project for Nordic Silence.
Usually it is a dated office building
from the 70’s that is totally stripped on
the inside and rebuilt with open floor
plan.
– The companies love it, it’s transparent, creative, trendy and space
efficient. But it is a challenge for interior designers. No walls, open spaces
where sound reverberates and peoples
voices interfere each other. But that’s
where we come into play with our

expertise and flexible solutions.
A nordic atmosphere
To understand Nordic Silences success
and strong position we need to go back
a little in time. It all really started with
Bram meeting his Finnish wife and
started visiting the country.
– Every time we were in Finland ,
I saw all these beautiful, simple yet
well-designed things. I knew of course
that the Nordic countries are good
at design, but now I could personally
experience the special atmosphere
design creates, he says.
So when he, after 18 years as an

The company
name Nordic
Silence stands
for itself.
Tunnelma means
atmosphere in
Finnish.

employed salesman at large companies
felt he wanted to be more creative it
seemed natural to take up the Nordic
thread.
– I started my first company , Tunnelma Design seven years ago. We
import Nordic design from Finland,
Sweden and Denmark. But I did not
want to simply be the Benelux agent
for Nordic lights and gadgets, but also
create something. So really it’s more
about the atmosphere than the products. What feeling and vibe should a
room have and how it will affect those
who are in it.
Bram Roose describes his work as
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Architect: Koert Broekman – Studio Koert Broekman
Interior designer and independent designer
Trend Report: “Those who engage in acoustic solutions in the Netherlands has
a lot to do, it’s a good sign! Good acoustics has become a necessity as more
and more aim for open work environments that have an informal feel and is
reminiscent of home environments. Also, the “rough” naked style where on
for example skip ceilings is very trendy right now. And when you get rid of
the ceilings and walls you discover the acoustics problem. Remarkably, it is
often the case that it the noise is discovered after a company has moved to new
offices. It should be taken into account from the beginning. Right from the
design and budget phase. ”

The ceiling’s sound absorption was supplemented with CLOUD hanging sound absorbers
from Akustikmiljö. Circles are available in sizes up to 1.60 m (diameter).

creating atmospheres that are contemporary, warm and with a special
Nordic touch. Clean and simple,
preferably with wood rather than
aluminum, and with Nordic dna and
character. Tunnelma means just that
in Finnish – atmosphere.
– The atmosphere concept is our
key to success, but it’s also about
timing. Nordic design has recently
become incredibly hot in the Netherlands, he says.
After a few years, and with a steadily
growing network of contacts among
architects and interior designers, Bram

Roose got more and more questions
about acoustics.
– At first I did not understand why
they turned to me. I could nothing
about it. Customers figured I ’d come
up with a good solution, and the
general impression here is that Scandinavians are good at that acoustics.
So he started doing research. On
Google he simply entered “Scandinavian acoustics” and happened to find
Akustikmiljö.
– The important thing for me was
finding someone who could customize solutions, and when I read about
Akustikmiljö and saw the images on

Detail: Pillars are lined with SINGLE sound absorber in the official
green color profile.

the web I immediately got a lot of
ideas. I felt that here was an opportunity to meet clients’ needs.

Everyone in the
Netherlands
knows what the
Nordic silence
means.

Nordic silence
The brand Nordic Silence was born
and the partnership is flourishing. Now
Nordic Silence’s acoustics solutions is a
big part of Bram Rooses business idea.
Here, too, the brand is important and
significative.
– Everyone in the Netherlands
knows what the Nordic silence means.
We imagine the tranquility of the landscape where you can walk for hours
without experiencing noise or even
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Exposed round CLOUD and SINGLE acoustic panels on the
walls and around pillars creates a calm and soft feel. Wall and
pillar absorbers are fastened with Velcro.
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meet a single person. Nordic Silence
also signals quality and expertise. A
perfect name with other words.
Dream Projects
During the past year, Bram Roose,
Akustikmiljö and various interior
designers have collaborated on several
exciting projects. One dream project
was to solve the acoustics of an open
plan office where the lunch room was
placed in the middle of the room and
they feared the silverware clanking,
microwave sounds and conversations
that would interfere with those who

simultaneously were working nearby.
Another project involved a brand new
sports and cultural center where all
gyms were equipped with textbook
sound absorbers, but where the entrance hall had a troublesome echoing
sound.
– It’s completely crazy, we opened
shop only a year ago and I think I have
already had some dream projects. But
new ones will come because more
people will hear about us and our
smart solutions, says Bram Roose. n

BRAM ROOSE
Driver Nordic companies Silence and Tunnelma
Design. Passionate about architecture, Scandinavian design and acoustic solutions for offices and
public buildings.
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SAFARI CULTURE- AND SPORTS
CENTER IN Maarssenbroek
challenge
Safari Centre is a newly opened sports and cultural center with gymnasium, library and swimming pool among other things. But when it was
finnished it was clear that they completely missed the acoustics of the
entrance area. There is a large open space that basically everyone who
visits the center passes, and there is also a reception and a restaurant
and bar where visitors can sit down and eat and drink something, wait
for a child’s class to be over or talk after the game. But the problem was
that the noise level in both entrance, reception and restaurant/bar was
well above the permissible limit . Instead of being a cozy, welcoming
place the entrance risked becoming a loud highway where no one
wanted or even tried stop. We were commissioned to decorate so that
everything would be cozier and so that the sound levels were reduced
by up to three quarters. We also had a tight budget and it was clear
that there was no place for standard solutions – everything had to be
custom made.

solution
We simply went all in to bring down the noise levels below the limit: wall
panels, tiles in the ceiling, room dividers and panels on pillars. Green is
the center’s theme color. It was a great color to work with! I chose several varieties of green for the acoustic panels on walls and columns for
a lovely quiet safari feel. Acoustics prints on the walls are Dutch nature
themes, corn fields, for example, that many can recognize themselves
in. The plaster ceiling was replaced with acoustic panels supplemented
even more circle shaped hanging sound absorbers in different sizes
at strategic places. They are in different shades of blue, so that they
will remind us of the sky, the sea and swimming. They are placed in a
natural flow where sound attenuation is most needed. They are both
decorative and impactful. Room dividers are also in various green colors
and wheeled so that the room becomes flexible.

results
Everyone is happy! It both looks better and sounds better in the entrance. The project manager is satisfied that we got down noise and sound
levels below the threshold. The customers are happy because they did
not think it could be cozy – but it is! The staff love that they now have
a nice working environment. One of the ladies at the front desk had
previously complained that she could barely hear yourself think and that
she was very tired after a day of work. Today everything works fine. I
do not know if sales at the bar has gone up, but it probably has since
it is now a very restful and pleasant place. Visitors seem to thrive. And
everything is so well crafted in every detail. All profiles and seams are
so well made and oozes quality, reinforcing the impression of the center.

INSPIR ATION
A ND A dvice

BEAUTIFUL SOUND
Follow us on facebook

GET FREE ADVICE
FOR YOUR
PROJECT AND
EXAMPLES ON
HOW TO CREATE
SUCCESSFUL
ENVIRONMENTS
- ACOUSTICALLY
AND VISUALLY.

Detail: The absorbers wool fabric is folded around
the edge for better aesthetics.

facebook.com/akustikmiljo
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A screen to create flexible areas

Hyper Island need to create temporary study rooms
became the basis for the new product BLOCK.
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Christopher-Robin Eklund, Hyper Island

Hyper Island
The creation of BLOCK
text

Y

Olle Niklasson photo Sara Arnald

ou could say that Hyper Island at Telefonplan in
Stockholm became a victim of its own popularity. The
school moved into its new premises in March 2013, but
it took only a few months before it was apparent that the
noise levels surged when too many students and too many
activities were forced to co-exist in the same place.
The problem is shared with many others who work in open offices,
but for Hyper Island it is also a product of the school’s unorthodox
way of teaching.
Christopher-Robin Eklund, who is responsible for the course Interactive Art Director, says that all work is done in groups and without
prescribed reading lists or samples.
– Students work with real projects. Right now we are working with
two international clients who wish to remain anonymous and Stockholm Company Atracta. Each one has a problem that we must solve.
We get a brief from them and the students will then direct contact
with the customer and then they work together to solve the problem.
A case normally takes about four weeks and is focused on how the
group works, the dynamics within the group and the group’s effectiveness. A lot of communication is therefore required within the various
groups, and when as many as ten groups are working simultaneously
in the same room it does not require an excessive imagination to get a
clear picture.
Christopher-Robin Eklund describes the acoustic environment as
unbearable at times, which makes the work climate inefficient.

As a former architectural photographer with a talent for problem solving, he took it upon himself to try to bring about an improvement of
the room interiors.
Building Modules that can be moved by one person
Since there was no budget for acoustics measures Christopher-Robin
started searching the Internet for used sound absorbing screens. But
after he came up with lackluster results he contacted Akustikmiljö,
and based on a number of given dimensions he asked them to produce
a display that would shut out the sound but also to function as a kind
of building module. The screens should be as large as possible but
not so high that they interfered with the air conditioning in the room
and they must also fit inside the elevator and be able to pass through
the building’s doorways. In theory, this also meant that they could be
moved around by one person, and thus serve as building modules for
the occasional breakout rooms.
Based on measures by Christopher-Robin Eklund Akustikmiljö
developed a product that had so far been missing on the market: in
size a combination of a floor- and desk-absorber which functioned as
a screen that was both sound absorbing and reducing. The core of the
screen is a 5mm MDF board with a high reduction index surrounded
by two 40 mm EcoSUND absorbers which gave it a two-way effect.
What began as a problem that led to a request from a customer
eventually culminated in a prototype, which is now a product of Akustikmiljö. The screen is called the BLOCK, a name that in part
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A screen to create flexible areas

The project groups at Hyper Island change both focus and members over time. Students move the screens to constantly create rooms to suit the moment.

refers to its ability to prevent unwanted noise propagation, but also
to the fact that it builds self-contained units, like blocks, in the open
work space.
useful Premises
Hyper Island is using BLOCK in its two classrooms at Telefonplan, and
the situation has improved significantly, and it ‘s not just about the
acoustics of the premises. Students can now furnish their own meeting
rooms and adjust the size and shape exactly to what the group’s business demands. This flexibility also means that one can choose to both
take advantage of the open work space with a large collection area at
the projector screen for presentations while each group can have its
own small private office.
From Christopher-Robin Eklunds initial starting point when he
began looking for quick and cheap solutions on the Internet, the final
result became more expensive but the efficiency has been shown to
outweigh the increased cost by far.
– It was worth it. The screens allow the premises to be used in a
completely different way. The alternative would have been to build
glass walls, which had not only cost much more, but also created barriers for our flexible way of working, so in the end BLOCK the most
affordable option.
FACTS Hyper Island
Hyper Island is a global swedish company that educates people and organizations all over the world; a professional university with programs
in digital communication, innovation and leadership, and strategic
partner for companies that want to develop their organization commercially and culturally. Hyper Island was founded in Karlskrona 1996

and since its inception, the school has had more than 3 000 students
from more than 40 countries. Today the company has about 60 employees and provides training in Mobile Design and Development in
Karlskrona; Digital Media and Motion Graphics Designer in Stockholm
and Karlskrona; Interactive Art Director, eCommerce Business and
Digital Data Strategist in Stockholm; MA Digital Media Management
in London and Manchester; MA Digital Media Management in Singapore; and master classes in New York as well.
2010 Hyper Island was awarded with Nationalencyklopedins
Kunskapspris in the business category “for or inspiring and innovative
knowledge sharing that benefit Sweden’s competitiveness and entrepreneurial spirit”. n

NEWS

FACTS
BLOCK
• Sound absorber and sound reducing screen
• Measurements: 2000x1500x100mm
• Material: Core of 5 mm MDF covered with 40
mm EcoSUND class-A absorber on both sides.
• Finishes: Frame in white, black or wood laminates and with many different fabric and pattern choices available. Foot in mdf or wheeled.
• Price: 9 300 SEK.
• Available: January 2014.
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MEET US
Stockholm Furniture Fair 4-8 feb & NORDBYGG 1-4 apr
BOOTH
A35:02

BOOTH
C04:63

We show our new solutions for 2014

New unique series of acoustic panels with
integrated lighting. See it on the Stockholm
Furniture Fair.

MOSAIK Wall, ceiling absorber

BLOCK Wall screen

BIG TIME Acoustic clock

16 CURIOUS ABOUT WOOD
The living material
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ODD WOODEN THINGS
Many harbor a love of wood as a material. It is the organic and
malleable properties that makes it so popular.

2
1

Wooden sneakers

The French-based architect Paul Coudamy has designed a series of
wooden shoes for footwear company K-Swiss. Everything is done by
hand. The shoes have a fine workmanship and can probably best be
seen as an experiment for all lovers of sports shoes.

MOSAIK absorber

An entirely new system solution from Akustikmiljö
with design by White Architects. The design is
inspired by Japanese homes with exposed wood
frames as interior designers and architects can fill
with a variety of surface layers of wire mesh and
textile. The acoustic panel is based on EcoSUND
from Akustikmiljö and is made of recycled PET and
plant fibers.

3

Keyboard carved
in wood

French Oree manufactures a wireless
keyboard made of one single piece of maple or
walnut. The keyboard works with computers,
tablets and phones with bluetooth. The
design builds on the technology accessories
from major manufacturers often look too
impersonal. Orées idea is to blend modern
technology with tradition and craftsmanship.
Price 150 euros on oreedesign.com.

17

4

Bough Bike

Industrial designer January Gunneweg from Holland loves wood as a material and incorporates it in all its work. In the
Netherlands one in four trips are made on a bike, so it was perhaps no coincidence that the bike came to be Jan’s most
challenging project. Jans bicycle consists of 95 percent wood. Even the wheels, pedals and handlebars are made of wood
(oak, which is a very durable and rigid material). Learn more and order your unique bike on boughbikes.nl.
Prices from 1500 euros.

5

Retro radio alarm clock

Radio alarm clock designed by Jonas Damon. The watch is made
of beech wood and is actually a charger for iphone. Download
the accompanying app on itunes store for rhe right retro look of
the dial, including all necessary alarm functions. Wake up to ”I
got you babe’ to feel like Bill Murray in ”Groundhog Day”.
Price $ 40 on uncommongoods.com.

6

In-ear Woodbud

Environmentally friendly, noise-isolating and
comfortable. The headphones are available in
five vibrant colors. Delivered in 100% recycled
packaging. Price £ 25.
Read more at woodbuds.com.
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Interior architect and designer Ingrid Backman and lighting
designer Andreas Milsta at White Architects.
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MOSAIK

An acoustic puzzle
text

Olle Niklasson photo Magnus Carlsson

Akustikmiljö and White Architects has
created a modular acoustic product with integrated
lighting. They believe that the two sets of skill will
create an experience far beyond one plus one.

W

HAT DOES A silent light look like?
That question and
many others have
occupied White
Architects and Akustikmiljö in 2013. It
all started as a spontaneous conversation between Ingrid Backman, designer and interior designer from White
Architects, and Magnus Gustafsson
from Akustikmiljö at Stockholm Furniture Fair last year. The conversation
led to an idea for a collaboration on
a new acoustic concept that included
integrated lighting.
Ingrid Backman has as an architect
not only many years of experience
of Akustikmiljös products but also
respect for their knowledge and also
saw advantages in being able to work

locally with the company situated in
Falkenberg. After having engaged
Whites lighting designer Andreas
Milsta in the project, a more organized follow-up meeting to the first
spontaneous meeting was held at
Akustikmiljö in Falkenberg in late February. Guidelines were pulled together
for the project and a schedule was set
up: a new product was going to be
presented at Stockholm Furniture Fair
2014.
The next step was to explore the
market, look at Akustikmiljös existing products and try to define target
audiences and uses. In late April, the
design platform was established and
people started working on idea generation and concept proposals.

A frame can be
fitted with virtually
anything: a absorber
tile covered with
fabric or metal mesh,
a whiteboard or a
mirror.
Ingrid Backman,
White Architects

The project grew, and White had
several people sketching up various proposals. In early June, all the
sketches has crystallized into two
product ideas.
– And both were scrapped, says
Andreas Milsta and laughs before
continuing. That’s life sometimes. You
have a great product idea but maybe
the time is not right or other factors
are taken into account that does not
have anything to do with the actual
product idea.
After the holidays they started from
scratch and a new concept was produced in September that both parties
were happy with. Ingrid Backman
continues:
– We saw that Akustikmiljö was

20 PRoduCt DEVELOPMENT
White Architects

inspiration: FRAMEWORK

A source of inspiration as exemplified by the traditional Japanese house is visible framework of wood that can be combined endlessly. It is also an example of how to build
workspaces that can be open, translucent or closed. Photo: Tanaka Juuyoh

a great with frames, and a frame
can contain virtually anything: an
absorber tile covered with fabric or
metal mesh, a whiteboard or a mirror.
The customer selects the contents of
the frames, which can have parts that
are open, translucent or closed. The
project is actually a sort of recycle. We
took note of frames that are Akustikmiljös basis in their existing products
and used that to avoid re-inventing
the wheel.
The framework concept also includes an existing suspension system
which also provides the advantage
of furnishing suppliers and fitters already being familiar with the system.
The frames and their contents can
be infinitely combined: floor standing
displays which creates a room inside

a room, combinations of wall/ceiling
tiles or mosaic-like compositions of absorbers plus anything else you might
need where the system is mounted.
– It gives the customer the opportunity to shape their rooms after their
own needs, which adds value beyond
the basic acoustic properties, continues Ingrid Backman. The features are
as yet only in its infancy and we are
open to what Akustikmiljö believe is
in line with their product profile and
customer demands.
But what about the light? If you start
with the construction part, the illumination is created by a light strip
inset into the frame’s front edge which
creates a hidden light source. The idea
is to give the vertical surface a trailer

Candles are an
example of quiet
light. It creates an
atmosphere that
lowers the volume,
the conversation
becomes more
intimate.
Andreas Milsta,
White Arkitekter

light that can be adjusted so that it
is not just the right amount of light
to the frame size, but also that the
room temperature is adjusted so that
the light interacts with the material
of the frame. Another advantage of
integrating the lighting system is that
you avoid all compromise-like ad hoc
solutions afterwards.
– It simply becomes more attractive,
says Andreas Milsta. Usually work
is done with the form and structure
of the absorber tiles, which is then
highlighted by spotlights as an add-on.
Here we have all in one. The tiles will
be light carriers in the room just like
any other pendant luminaire. A surface
that creates an experience for the
room but at the same time has functions far beyond any normal luminaire.
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FaCtS ProjeCt meMBERS
backman, Milsta & SEMKOWICZ
inspiration: lIGHT

Ingrid Backman is an interior
architect and designer, trained at
HDK, School of Design and Crafts
and has worked at White Architects
since 1999. As an architect, Ingrid
has designed office environments,
the Gothenburg Concert Hall and as
a designer created patterns for Almedahls and furniture, among others
Mitab Piiroinen and Ragnar’s Work.
Andreas Milsta has worked eight
years as a lighting designer at White
Architects and done everything
from illuminating private gardens to
entire cities. Andreas has developed
lighting strategies for among others
Piteå, Uppsala and Alingsås and
is since five years also project manager for Light in Alingsås

Indirect trailer lights integrated directly
into the acoustic panel creates a mood-filled
room. The inspiration here comes from
among others Gaudí’s Casa Batlló.
Photo: O. Palsson

inspiration: material

Another inspiration is being able to fill the
framework with materials of varying density
and character – for example a mesh in
colours and brass. Photo: Detlef Schobert

Tuning is the key word here. It’s not
about any general light, but while contributing to spatiality Andreas Milsta
points out that one can actually speak
of light from an acoustic perspective.
– A hotel environment, for example,
dims down the lights during the evening to keep down the noise levels, it’s
all about brightness and intensity. The
light creates silence.
One can also take a candle as an
example. It creates an atmosphere that
automatically lowers the volume but
also affect the activity in the room.
Conversations becomes more intimate.
The light whispers.
White is right now in the second
phase of three in development, and
is working hard on being done with

Akustikmiljös booth at the Stockholm
Furniture Fair February 4 to 8. It will
feature floor standing tiles, wall units
and wall/ceiling tiles, but what the
visitors will see is just the beginning,
says Ingrid Backman.
– In 2014 the concept will be further
developed with additional products
and customers will be able to choose
different types of wood in the frames,
such as ash or oak, or have them
painted in any color.
And the system will continue to
evolve with new products. White
already has already a large number
of proposals that will be taken under
consideration, as well as two ideas
that were scrapped in June 2013. If the
future has caught up, that is. n

Monika Semkowicz works as an interior decorator and designer at White.
As a designer she has worked with
Ragnar’s Work and Aspen. Monika
has portrayed Akustikmiljös stand at
Stockholm Furniture and Light Fair.

n yhet

New unique series of acoustic panels with
integrated lighting. See it at Akustikmiljös booth
A35: 02 at the Stockholm Furniture and Light Fair.
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ISELA

ISELA
text

Anders Wennerström

Patricia Trambevski works as an interior designer
at ISELA. Her goal is to create consistent design that
conveys a thought and lasts over time.
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FACTS
ISELA AND PATRICIA Trambevski
Patrica Trambevski founded ISELA in 2006
and has since worked with interior design,
fashion design, product design and lectures.
Patricia works with restaurants, clubs, offices
and private homes. Recent projects includes
Societets-restaurangen in Varberg,
Systeminstallations offices, Cafe Coop
Forum and Galleria Trädgården.

Oscar’s nightclub in Varberg. Colored acoustic tiles in the ceiling and painted structures creates an invisible transition between wall and ceiling.

Left: Poster prints from Akustikmiljö communicate the new brand on System Installation headquarters in Varberg. The prints are color matched with other fittings and
profile and has black painted metal frames.

I

TAKE A SEAT AT LARGE TABLE in ISELAs studio to talk with
Patricia Trambevski about interior design and about how the
type of project affects how you should work.
– I have worked with both restaurants and offices and see a clear
divider in which type of focus you have. For experience-based clients
in the restaurant and hotel segment, it’s about creating experiences
and atmosphere, while the designer for office works to convey a brand
and to create a good working environment, says Patricia Trambevski.
In Patricia’s first contact with a new client, she wants to find out
what needs are the most important. Often you are also unsure which
style will work on that project.
– I usually start to break down the different target groups and the
practical needs to get a good picture of what tools you can work with,
Patricia continues.
After a project has been started Patricia presents a complete project
plan that includes the implementation phase, which also comprises
time sync and contacts with various contractors and vendors.
– In my projects, it is extremely important to be involved all the
way. Often solutions are used that you can not just buy and set up.
You have to be involved and see that the result is consistent with the
vision. It is particularly important when new challenges emerges
along the way and you have to make quick decisions, Patricia says.
When asked how the dream project looks like I get no concrete
answers. Instead a more philosophical reply on the joys of a broader
holistic approach and to work very conceptually.
– Oscar’s Nightclub and System Installations different offices are
great examples of how a consistent approach yielded a successful
result, Patricia says.
Systeminstallation main and branch offices
A project with a customer that ISELA has followed over a long period
of time. In connection with rebranding and profile switching, the cli-

ent wished to communicate its new brand and create a better working
environment.
It was very bare surroundings that needed to be relaxed whilst at
the same time focused on the brand’s soul.
The sound environment in the offices also needed to be reviewed.
Hard wood floors, concrete and open floor plans always involve an
acoustic challenge. We worked with many sound absorbing print
pictures from Akustikmiljö and textiles and a color-coordinated
carpet. Everything matched the new graphic profile. Overall, it was a
completely different work environment acoustically.
ISELA also coordinated the work between the main office in Varberg and the branch offices in Halmstad and Gothenburg ordering
material and hiring craftsmen.
Patricia comments: It was a very neat and consistent result. The
customer directly commented on the nice new acoustics.
Oscar’s Nattklubb iN Varberg
With a limited budget Patricia started from the grid in the ceiling that
was already in place. The goal was to create a unique cosmopolitan
atmosphere where you feelt that you can be anywhere in the world.
Not a typical Varberg setting. Akustikmiljö helped me with colored
absorbers where the wall and ceiling went in the same color, taken
from the wallpaper. A nice detail was that even the structure itself
could be painted in the same color.
Because it is a nightclub there were special requirements for acoustics where sound is part of the experience. Cold and warm sound
affects the atmosphere as much as the reverberation times and sound
levels and in terms of getting the right feel.
Patricia comments: Fun with a nightclub where you can work so
extremely conceptional. It was a brave client who wanted to go all the
way. n
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Welcome
to Akustikmiljö
and Falkenberg!
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Proximity to the sea is important and is a big attraction for
Falkenberg residents. “Many people move back here after a few years
in other places,” says Patric Gustafsson.

Akustikmiljös goal is to deliver quickly,
meet customer requirements and work
environment friendly. And of course to
be in the place where the heart is and to
surround yourself with people you like.
Therefore Falkenberg is the perfect place.

P

atric Gustafsson INSERTS a sound absorber with
a transparent adhesive film and fabric in the laminating
machine together with his colleague Jonatan. Carefully
they smooth the fabric on each side so that no kinks
remain. The absorber will be used to create LOD, one
of Akustikmiljös products: shielding rods for office environments.
Sound absorption, shielding and decoration at the same time without
people getting trapped behind screens.
– The absorber goes through the laminating machine, is heated
up to 150 degrees so that the adhesive film melts and the surface
layer gets stuck, and then it is cooled down on the other end, Patric
explains.
He has done this a few times, to put it mildly. When his father Magnus founded Akustikmiljö 1996 Patric was 15 years and immediately
started working on weekends and holidays.
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Interview with Patric Gustafsson

The whole family, represented by Patric, works in the company.

Patrics mother is responsible for many of the textile missions

– But it was not demanded that I would be working here full-time.
I joined the military service, but had to cancel because of asthma, so
I started working here again. After that I traveled and worked abroad
for a few years, but seven years ago I moved back home to Falkenberg
for good.

locally, he says, and begins to recall names: almost all of the production team has played football with or against each other, gone to high
school together and grew up in the same neighborhood, Slätten.
– Because we all know each other, the company has a special atmosphere. Everyone helps out if needed, and it is not difficult to get time
off on short notice for example.

The premises at Falkåsvägen where 16 people work is dominated by
stacks of absorber slabs and two giant machines; a laminating machine and a computer-controlled cutting machine where the laminated
absorber will later be cut into 22 pieces. At the moment it is slowly
being fed out of the laminator, perfectly smooth.
– It can also be used to iron fabrics, Patric says. Mom uses it to iron
table cloths.
FAMILY BUSINESS
The whole family is involved in the business. Patric’s now the CEO
since his father Magnus became export manager last spring and his
mother is responsible for many of the textile projects. His brother Sebastian makes his internship at Warner Music but also work with the
web. A true family business, all in all.
– The familiar feeling is important, Patric confirms. Everything
becomes a little more personal. We’ve also been good at recruiting

Initially Akustikmiljö bought time on a laminating machine owned
by another company, but when they moved their production, Akustikmiljö decided to invest in their own machines.
– Our niche is to deliver fast and customized. The machines meant
we could do it on a larger scale, and that led to more customers. We’ve
always worked with environmentally friendly materials that can be
recycled, which has come more into demand with time as well, Patric
says.
CARING ABOUT THE CUSTOMER AND THE ENVIRONMENT
For Akustikmiljö it is important to always do their utmost for their
customers. Patric tells a story of an inauguration of a newly decorated
school. The specially designed sound absorbers had been damaged in
transit just a few days before the inauguration, but Akustikmiljö put in
a higher gear and managed to deliver new absorbers in time.
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Patric Gustafsson by the laminating machine where the surface layer is attached to the
acoustic panel with a specially developed adhesive film without chemicals.

Behind Akustikmiljös mission is a passionate commitment to great
sound. Magnus Gustafsson has tinnitus and knows how stressful a
malformed learning or work environment can be. Patric highlights the
environmental aspect – it feels good that the children’s preschool uses
absorbers that does not contain anything strange or emit particles that
are not good.
– Both me and my brother have always been told that the environment is important and of course we don’t want to expose our loved
ones to anything that is harmful.

to answer. Not that it‘s hard to come up with arguments, but because
they are so many. The network. That you all know each other. That
it’s close and easy to get to both Denmark and Gothenburg. The little
things, like short distances and no queues, which makes the workday
easier. The fact that is Falkenberg is still seen as the small municipality wedged between larger ones means that the living and establishment costs are low.
– And the nature and the freedom we have because we live as we
do, so close to the sea.

CLOSE TO EVERYTHING
Right now it’s a busy period – it is December, and many schools and
communities want their custom tiles delivered in time for the Christmas holidays, but we have time for a short ride down to the ocean. We
are driving even though it is only a few minutes walk there, because
the weather is gruesomely gray and rainy. Along the way Patric points
out subcontractors; Wabeno, Cadi, Eco Paint, Pexymek. Almost all
within bicycling distance.
– It’s great. We can quickly go over to them if needed, and it saves
time, money and the environment not to be dependent on shipping.
The situation in Falkenberg is perfect in many ways, but when asked
about what the best thing about the town is it takes a while for Patric

PERFECT POSITION
The sea is calm. No kitesurfing today; otherwise Patric is out there if
the wind is good enough. The beach and sea are important all year
round, not just those summer months when tourists jostle here.
– Last summer we wondered where we were going on holiday. But
then we realized that everyone comes here, so why would we travel?
But it may actually be necessary to relocate the business. The premises
at Falkåsvägen cannot be expanded any more.
– Within five years we probably need to find something new. But we
won’t move from here. Rather closer to the subcontractors. We want
to be local – if it becomes too large and international you lose the
feeling. n

No
harmful fibers
Safe for
WORK

EcoSUND® is Akustikmiljö’s unique core material for
sound absorbers that is both people-friendlygood for
the environment. EcoSUND® is made from recycled
PET and plant fibers.

No leakage: EcoSUND® is completely free from glues /
adhesives and will not emit emissions or gases.

Resistant to moisture: EcoSUND® is not sensitive to
humidity and water and can thus not rot or mold.

No hazardous fibers: EcoSUND® does not release
fibers that itch or irritate that may cause allergies.

Suitable for sensitive environments: EcoSUND®
absorbers are great for hospitals, schools and
kindergartens as well as offices and public spaces.

